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Penelitian ini bertujan untuk mengetahui pengaruh harga, kualitas produk, 
dan promosi terhadap keputusan pembelian smartphone Oppo, dimana harga (X1), 
kualitas produk (X2), dan promosi (X3) menjadi variabel independen dan 
keputusan pembelian (Y) sebagai variabel dependennya. Populasi dalam 
penelitian ini adalah mahasiswa UMS. Sampel diambil sebanyak 100 orang 
responden dengan menggunakan metode primer melalui kuesioner. Kemudian 
data yang diperoleh dianalisis dengan menggunakan uji validitas, reliabilitas, uji 
asumsi klasik, regresi linear berganda, uji t, uji F, dan koefisien detereminasi (R2). 
Berdasarkan analisis data statistik, indikator-indikator pada penelitian ini bersifat 
valid dan variabelnya bersifat reliabel. Pengujian hipotesis menggunakan uji t 
menunujkan bahwa variabel harga, kualitas produk, dan promosi terbukti secara 
signifikan berpengaruh terhadap keputusan pembelian. 
 


































This purpose of this research is to analyze the impact of price, product 
quality, and promotion their effects toward buying decision on Oppo smartphone, 
where price (X1), product quality (X2), and promotion (X3) become independents 
variables and buying decision (Y) as a dependent variable. The population of this 
research is UMS college. Sample that used in this research are 100 respondents 
while its primary method used questionaires. Then analyzed method that used in 
this research includes validity test, reliability test, classical assumption test, 
multiple linear regression, t-test, F-test, and coeffcients of determination test. 
Statistic data analysis, indicators in this research showed that all data were valid 
and reliable. Hypothesis testing used t-test showed that the price, product quality, 
and promotion significantly influences its buying decision. 
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